Professional Pharmacy Practice

By pharmacists,
for pharmacists

Helen Thornton talks to Pharmacist Support, formerly known as
The Benevolent Fund, to find out how the results of new research have
shaped the charity, including the reasons behind the name change

THEBENEVOLENTFUND OF THE ROYAL PHARMACEUTICAL
Society of Great Britain was set up in 1841. Now into its
157th year, the charity’s trustees recently commissioned a
researchprojecttodetermine whether the charity continued
to meet the expectations of today's pharmacists.

Between April and July this year, over 1,100 pharmacists
from all over Great Britain contributed their views and
opinions. As aresult, the Trustees and charity staff are
developing new services linked to a new brand identity,
to meet the needs of pharmacists in the 21st century.

David Thomson, Chairman of Trustees and David
Qualter, Manager at Pharmacist Support discuss
the outcomes of four months of research with
independent researcher Helen Thornton.

Helen Thornton: So, there was an online questionnaire and
three focus groups: one in London, one in Glasgow and one
in Cardiff. Was there anything that surprised you about the
research outcomes? Were there any revelations for you?
David Thomson: The survey found that 96 per

cent of respondents had heard of ‘The Benevolent
Fund'but most respondents couldn't identify the

range of services that the charity had to offer.

HT: Yes, actually, that was quite striking. People

seemed to be quite confused about what the

charity can offer and who it can help.

DT: I think that people knew about The Benevolent

Fund because it had been around for such a long time.
However, the confusion over what the charity does was

to do more with the fact that the opportunity had never
been taken to market the charity more effectively.

David Qualter: It was also clear from the feedback

that a lot of people didn’t like the name ‘Benevolent
Fund’and found it off-putting. This was partly

because pharmacists didn't want to be seen to be

using a‘charity’and couldn’t imagine themselves as

ever needing a charity’s ‘benevolent’ services. Also,
respondents thought that the only help available was
financial, because of the word ‘fund’ in the name.

DT: And that doesn't reflect the activities of the Fund.
We do give grants and financial assistance but we also
have other support services like Listening Friends, which
offers a confidential supportive telephone listening
service, as well as the Pharmacist Health Support
Programme, which offers support services to those
suffering from drug, alcohol or other dependencies.

DQ: So, the most obvious change is the

new name and the new branding.

HT: How did you choose the name?

DQ: We asked the survey respondents to suggest a new
name for the charity and ‘Pharmacist Support’ was the top
answer. We were pleased with that, it's modern and it does
exactly what it says on the tin — we support pharmacists.
HT: The new logo was also chosen by the

pharmacists from the research project with the
‘tree’logo getting the most votes out of the 66

different logo designs being considered.

I clearly remember one pharmacist in the London
group pointing to the logo you have now and saying,
“What you want is something that is modern and stands
out and can be associated with support for pharmacists
wherever you see it. And | like this one because it's like
a tree, which means that it's growing with you, and you
can photocopy it, and it'll still look good” And | thought,
what a practical and sensible answer. | think you probably
know a lot more about marketing than you let on!

DQ: The strapline ‘working for pharmacists and
their families’ was also chosen by a pharmacist.
We liked it because it's active and it reflects what
we do. It also indicates a range of support, rather
thanjust grants and financial assistance.
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